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Abstract

The consumer today has become acting in an instantaneous manner, so he is not

amenable to persuasion and satisfaction. The level of consumer satisfaction changes from
one moment to another, reaching complex levels that companies cannot predict or deal with
with their traditional capabilities and methods. So understanding the factors that influence
consumers when making purchase decisions, the stages they go through to make these
decisions, as well as how to evaluate a company after purchase are just some of the elements
that consumer behavior research requires to gain a competitive advantage in the market. The
digital transformation, which has become a concern for companies in light of the
acceleration of technological development, has become a necessity imposed by most fields,
such as the field of marketing, as it is a process that takes place through the application of
new Information and Communication Technology (ICT), not only affecting the formation of
new business models; it also affects consumer behaviour. New technologies have changed
the way businesses communicate with consumers, whether they are end consumers or
business consumers. Technologies that support digital transformation such as Artificial
Intelligence (Al), Augmented Reality (AR), Internet of Things (loT), Blockchain, Virtual
Reality (VR), Robotics, and 3D printing have influenced It focuses on transforming business
models and consumer expectations and experiences, as well as researching and predicting
consumer behaviour.
Considering the importance of predicting consumer behavior to achieve business success
and gain competitive advantages in the market, this paper will discuss the basic concepts of
artificial intelligence and the role of its tools in the predictive activities of companies in the
field of digital consumer behavior.

Key Words: Digital transformation, Artificial intelligence, Consumer behavior.
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