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Abstract

This study is titled The Impact of the Marketing Mix Elements on Increasing the Sales
Volume. Important studies in the fields of scientific research related to marketing and
management, as there is a lack of local studies, in the state of West Darfur, the city of El
Geneina, which dealt with the impact of the marketing mix and sales, and aimed to provide a
theoretical framework regarding concepts related to the elements of the marketing mix on
increasing the volume of sales in a company Sudatel, West Darfur State, EI Geneina City,
This is considered an enrichment for the national and local library, knowing the level of the
marketing mix in the telecommunications companies in Sudan in general and Sudatel in
particular to provide some recommendations, as well as knowing the impact of the elements
of the marketing mix on increasing sales volume in the Sudatel Telecom Company in the
city of El Geneina. Price, promotion, distribution to increase the volume of sales in the
Sudatel Telecom Company?, and the study population consisted of managers, heads of
departments, employees and workers in the Sudatel Telecom Company, in the state of West
Darfur, EI Geneina, The study relied on the analytical descriptive approach for its relevance
to this topic, and the study reached several results, including Sudatel company is
characterized by providing distinguished services and products, the company provides
telephone services to all citizens, and the study recommended that Sudatel company is
characterized by providing distinguished services and products, the company provides
telephone services to all citizens.
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