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RESEARCH TITLE

The Impact of Strategic Vigilance on Marketing Performance in the Sudanese
Insurance Sector: A Field Study on the Islamic Insurance Company and Al-
Salamah Insurance Company in Red Sea State during the Period 2020-2026

Abstract

This study aimed to examine the impact of strategic vigilance, represented by its dimensions
of technological vigilance, competitive vigilance, environmental vigilance, and commercial
vigilance, on marketing performance, represented by profitability, market share, customer
satisfaction, brand strength, and sales growth. The study was applied to the Islamic
Insurance Company and Al-Salamah Insurance Company in Red Sea State, Sudan, during
the period 2020-2026. The study adopted the descriptive analytical approach and used a
questionnaire as the main tool for collecting data from administrative and technical leaders
in the two companies. A comprehensive enumeration method was employed, and 198 valid
questionnaires were obtained for statistical analysis. To analyze the data and test the
hypotheses, Structural Equation Modeling and path analysis were conducted using AMOS.
The validity and reliability of the instrument were verified using Cronbach’s Alpha,
Exploratory Factor Analysis, and Confirmatory Factor Analysis. The study found no
statistically significant direct effect of strategic vigilance as an overall variable on marketing
performance, as the total effect coefficient reached (-0.003) with a significance level of (0.977).
However, the results revealed statistically significant positive effects of most dimensions of strategic
vigilance on marketing performance indicators. Environmental vigilance emerged as the most
influential dimension in sales growth, while technological and commercial vigilance contributed
clearly to enhancing market share and brand strength. These findings indicate that strategic vigilance
does not generate a direct marketing impact merely through information collection; rather, its
effectiveness depends on companies’ ability to transform monitoring and analytical outputs into
actionable marketing decisions and plans. The study recommended establishing specialized strategic
vigilance units within insurance companies, investing in information systems and strategic analysis,
linking vigilance practices to clear performance indicators, and developing human resource
capabilities in data analysis and knowledge-based marketing decision-making.
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